Prompt Launches Blog-Tracking Portal for Clients

Web portal lets clients track what bloggers arergagibout them, and forms the heart
of a new range of ‘blogger relations’ services

17 January 2007 — LondonLondon and Boston-based technology PR agency
Prompt Communications today launched a range ofjiptr relations’ services,
which are already helping its clients to monitod @mgage with the blogosphere.

At the heart of the new service portfolio is thermpt Blog Centre, a secure,
configurable website that provides clients withugnto the minute snapshot of what
the most important and influential bloggers ararganbout their organisation.
Delivered to clients as a tailored, easy-to-use patal, the Blog Centre is
complemented by regular reports that summariseaeteactivity in the blogosphere
and advise on the appropriate course of action.

The Blog Centre was developed by Prompt Commuioicatio support a blog
monitoring, reporting and engagement campaigndatirsently conducting for an
enterprise software vendor. From today, the sefgiewailable to all Prompt clients.

Fiona Blamey, director of social media serviceB@ampt Communications, said
“There’s a lot of talk about blogging in the PR istty, but while others have been
talking, we have been concentrating on buildingladsservice that delivers what our
clients need. As people start to pay more attertdsiogs, clients need to know what
is being said about them and how they should gaitadegaging with bloggers.

Blogs are increasingly challenging conventional imeditlets as popular and trusted
sources of information, but have very differentreleteristics from the traditional
media. This presents a new challenge for the puélations industry, and one which
has led to high-profile PR disasters for practiéiemwho have addressed the new
medium inappropriately. Prompt Communications &l wlaced to help its clients
engage successfully with the blogosphere, dues texipertise and experience..

Fiona Blamey said:Our consultants have many years of personal antepsional
experience of blogging, which has given us a genwgmass-roots understanding of
how the blogosphere works and how it differs froenrhainstream media. Our
experience means we can provide expert advicertoli@mts as the importance and
influence of blogs in the overall media landscapstiniue to grow.”

In addition to blog monitoring and reporting sees¢cPrompt Communications
provides consultancy and execution on a rangeagfghg-related issues, including
policies for managing employee blogging, and eitecstrategies for engaging with
important bloggers and commenters. Prompt alsoiges\strategic, technical and
copywriting consultancy to clients interested itting up corporate blogs as an
internal or external communications channel.



About Prompt Communications
Founded in January 2002, Prompt CommunicationE@ranunications agency with
UK offices in Chiswick, London and US offices in@lridge, Massachusetts.

Prompt Communications offers expertise across atketing disciplines, teaming its
consultants' extensive knowledge of the technotogyket with experience of pan-
European media, analyst and marketing campaignsgWsgghly targeted marketing,
PR and corporate copywriting initiatives, Prompt@ounications helps its clients
gain the visibility they need to achieve their Im@ss objectives, from increasing sales
to enhancing reputation with stakeholders.

Prompt's PR and copywriting clients include Apestliechnologies, Konica Minolta
Printing Solutions, Openbravo ,Oracle Corporatiorchestria Corporation, Stonesoft
and Steganos GmbH.

For more information, please visitww.prompt-communications.canYou can also
visit our blog atvww.prompt-communications.com/blog




